
 
 

The Smiley Company announces new partnership with  
Pacific Licensing Studio (PLS) 

 
 

The Smiley Company is pleased to announce their new partnership with Pacific Licensing Studio 
(PLS) as consumer products licensing representatives for the company in territories throughout Asia.  
 
PLS is a newly formed licensing and brand management agency with headquarters and offices 
throughout Asia which specializes in consumer products licensing and promotions. The Smiley 
Company has partnered with PLS to help build and establish both the company’s Smiley and 
SmileyWorld brands through extensive licensing, marketing and PR initiatives throughout Asia. 

Under the appointment, PLS will represent the licensing business in Southeast Asia, including 
Indonesia, Singapore, Malaysia, Philippines, Thailand and Vietnam. 

Nicolas Loufrani (CEO of The Smiley Company) says; 

“While we reduce our network of international agents to better control our brand we feel the PLS 
team has what it takes to be a real extension of our head office for a long term brand building 

exercise”. 

PLS will cover a wide spectrum of licensing categories including products such as publishing 
materials, apparel, accessories, stationery, gifts, novelties, as well as branded foods, personal care 
products and promotion licensing. 

Speaking on the new partnership, Neal Rudge (Partner, Pacific Licensing Studio) says; 
 

“What has really impressed us about SmileyWorld and the way in which they’re managing their 
brand, is how incredibly fashion forward and current – very much appealing to trend-setters such as 
young adults and teens – it is, and that it is very design-driven as well.  These are two very promising 

building blocks, and if you see what they’re doing with Smiley in the rest of the world, you can see 
how it’s paying off.  We look to replicate that high standard of brand management and success for 

SmileyWorld in Southeast Asia.” 
 
To kick-off this exciting partnership, PLS have organized a large road show which will travel to Kuala 
Lumpur, Bangkok, Manila and Jakarta will showcase some of The Smiley Company’s best products 
from both the Smiley and SmileyWorld brands.   Nicolas Loufrani (CEO of The Smiley Company) will 
be present throughout the road show to introduce the company and both brands to each new 
territory. 
 
 
 



 
 
About ‘The Smiley Company’ 

The ‘Smiley’ company is home to one of the most recognisable symbols in the world.  The original Smiley brand was born on January 1st 
1972 with the ‘take time to smile’ promotion in French newspaper ‘France Soir’. The Smiley logo was used to highlight all good news so 
people could choose to read positive and uplifting articles. 

40 years on the logo is now the symbol for a globally recognized brand and has enjoyed worldwide success with extensive licensing 
partnerships. 25 years later with the evolution of the internet global communication changed forever not surprisingly, Smiley was there 
from the beginning. 

In 1997, Nicolas Loufrani launched a universe of self expression with the brand ‘SmileyWorld’ by creating variations of the original Smiley 
developing expressive characters and promoting the universal language of the ‘emoticon’. Today we have thousands of different icons and 
characters. 

‘Smiley’ is more than an icon, brand and lifestyle; it’s a spirit, a philosophy. It is here to remind people of how powerful a smile is and how 
much a simple smile can change your life and the lives of others around you. 

10% of all royalties will go to charity through the Smiley World Association, which was formed in 2005 to help people in need by setting up 
health and educational infrastructures in third world countries. 
 
 

 
About Pacific Licensing Studio Pte. Ltd. 
 
Pacific Licensing Studio Pte. Ltd. (PLS) is a licensing and brand management company with headquarters in Singapore and offices 
throughout Asia.  PLS specializes in consumer products licensing, retail solutions and promotional/sponsorship opportunities for IP brands. 
The team from PLS has diverse interests and experience, having worked on entertainment, sports, fashion and lifestyle brands. 

 


